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VOLUNTEER
OFFICER EXPERIENCE

AN AFFILIATED GROUP DISCUSSION

VOX Conference

Inspiring and sustaining volunteer leadership and community virtually



B partmouth Alumni DARTMOUTH

Agenda

« Welcome and Introductions

« Alumni Relations

* lke Olaniran, Assistant Director, Alumni Engagement
* Kirista Patronick, Coordinator, Alumni Engagement

* What does your community look like?

* Discussion

 Community building and Communications
* Resources
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What does your
community look
like?

Affiliated Groups
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Communications

» Understand your audience: focus on where you get the most engagement socially
(LinkedIn, Facebook, Instagram?)

o Consider a more "private" platform like a Facebook group to allow alumni to connect on
a more personal level

o Use social communications to allow group members to share experiences, get support,
and share campus updates.

» Consistency is king - post on a regular basis a few times a week, consider making

consistent themed days - "Memory Monday", "Favorite Friday" (what was your favorite
class that you took at Dartmouth? Your Favorite Hanover eatery?)

« Always include a call to action: "Register today..." "Comment below and share..."
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Volunteer Engagement Resources

* Club/Group Print Newsletters

o Design support or Canva (free)

e Club/Group Mailings (postcards to promote events, e.t.c)
 List pull requests (members by region)

« Speaker requests

DARTMOUTH
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% Dartmouth Alumni

Discussion questions

 What method of communication successfully engages your group?
 How often do you meet and what is the mix of virtual vs in person?
 What strategies have been employed in engaging young alumni?

 What are some ways you have exceled in growing your membership or
what challenges have you faced?

 How well do you know your base and how to identify potential volunteers
with specific talents/interests?

DARTMOUTH

14






;-.lﬁfda.\. ,‘n
£/

.HlHIHlHIHlHFrLrLr*tfr*rLr“rLTLLV

_ _
.&._..__r_%._m. Q,
d,_ i u_

.*..
;c :::::::

——.

»

>
0w
S . -

. . {Sla.f







T

- L
‘ I'I'
:

i A LA

08 EORLA TN MO LI
. Pt S ,, ey ,*»gh;«

T -':\' = "’ - ..'\‘ \ ? ’ " "3"';}'

m&é:é;‘ S }:: D’"\3 ‘\‘;f{w“’ TA v g “f‘*‘—‘ 2#.0;; TR g







', e,

@DAPAAA

DARTMOUY

EORILA
piew :
A% AL AW .
TH AN AT R
S T BRI M

H ASSotiaTion
TINX ALJMH(




ON

BUAN ALLMNT ASSON IATY

-
-
s
-
Y
-

DARTMOL







	Slide 1
	Slide 2
	Slide 3: What does your community look like?
	Slide 4
	Slide 5
	Slide 6
	Slide 7
	Slide 8
	Slide 9
	Slide 10
	Slide 11: Communications
	Slide 12: Volunteer Engagement Resources
	Slide 13
	Slide 14
	Slide 15
	Slide 16
	Slide 17
	Slide 18
	Slide 19
	Slide 20
	Slide 21
	Slide 22

